Participation in Giving to Charitable Organizations
Approximately 51 percent of Americans reported
giving to a charitable or religious organization in 2014
(Current Population Survey).

Growth Indicators
Noncash Asset Donations
Noncash contributions (including
digital currency) totaled
$49 billion, or 25 percent of all
itemized charitable contributions,
in 2015 (IRS SOI).

$49B

Total Giving to Charitable Organizations
Individual, potentially tax-deductible giving to public
charities was $264.6 billion in 2015, an increase of
3.8 percent over 2014 (Giving USA).
Levels of Giving
On average, high–net worth donors gave
$25,509 in 2015; general population
households gave $2,520 (US Trust/IU).

Donor Growth
The 2015 donor pool increased 2 percent from 2014
(AFP/Fundraising Eﬀectiveness Project).

Forms of Giving to Watch
for Potential Growth
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Political Giving
In 2016, 5.8 percent of contributions went to political
organizations, reﬂecting increased giving over the past
three presidential campaigns (MasterCard Center).
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Remittance Giving
In 2015, US migrants sent $135 billion to relatives in
their home countries (World Bank).
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Point-of-Sale Donations
In 2014, major charity checkout campaigns raised
more than $390 million (Engage for Good).
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Donor Retention Rate
The median donor retention rate remained at 43 percent
in 2015 (AFP/Fundraising Eﬀectiveness Project).
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GIVING

Areas to Watch for
Changing Patterns in Giving
Crowdfunding
Twenty-two percent of adults donated an average of
$50 through a crowdsourced online fundraising
project (Pew Research Center).

Giving by Bequest
Individuals gave $31.7 billion through
bequests in 2015 (Giving USA).

Donor-Advised Funds
Contributions to the 269,180 donor-advised funds in
2015 totaled $22.26 billion with nearly a 20 percent
payout rate (National Philanthropic Trust).
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Digital Currency
Fidelity Charitable, one of several large charities
accepting bitcoin donations—and the only one
reporting them—reported $7 million in bitcoin
contributions in 2016 (Fidelity Charitable).
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Online Donation Growth
Growth in online retail sales (13.6 percent)
continued to outpace online donations
(8.6 percent) in 2016 (MasterCard Center).

Electronic Payments
Total individual donations made through
electronic payments grew 5.9 percent
in 2016 (MasterCard Center).
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Preferences for Buying versus Donating
In 2016, 22 percent of survey respondents said they
prefer to purchase socially responsible products
rather than donate to charities, up from 18 percent
in 2015 (Good Must Grow).

Preferences for Impact Investing
Among the 33 percent of wealthy donors who
participate in impact investing, 34 percent do so in
place of some charitable giving (US Trust/IU).
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Online Giving
Online donations made up 7.2 percent of all
fundraising in 2016; nearly 17 percent of online
donations were made on a mobile device
(Blackbaud Institute).
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Participation in Conscious Consumption
Two-thirds of consumers purchased socially responsible
goods and services in 2016 (Good Must Grow).

Giving Tuesday
Over $47 million in online donations were made on
Giving Tuesday; total giving on the day increased
31 percent in 2016 (Blackbaud Institute).

Collaborative Giving
The number of giving circles in the United States is
estimated to have doubled over the past decade to
1,200 (Dorothy A. Johnson Center for Philanthropy).

Workplace Giving Campaigns
Between 2009 and 2015, pledges through the
Combined Federal Campaign decreased 37 percent
(Workplace Giving Alliance) and the median
year-over-year percentage change among United Way’s
reporting aﬃliates was -2.1 percent (United Way).

A new wave of interest in growing charitable giving, which some measures say is stuck around 2 percent of GDP, is under way.
But many measures of giving, like the share of GDP, do not suﬃciently account for the changing patterns in how Americans
are spending their ﬁnancial resources for social good.
This dashboard brings together selected core indicators that can track some of the changing patterns
and levels of individual giving using the best data sources available.

Sifting, Sorting, and Making Sense of It All
What key measures should we use to understand and tell a story about
growth in giving? What should we be paying attention to?
A signiﬁcant amount of activity in the social sector is devoted to
measuring giving levels and practices, and the ﬁeld is steadily improving
the representativeness and reliability of these data. But the quality of the
data is often unknown, and the challenges of measurement often go
unnoticed.

Understanding Why Indicators Are Important
Indicators help shape how we think about charitable giving, and they
frame the debate and, ultimately, the decisionmaking around giving. But to
be inﬂuential, indicators must be used (by journalists, academics, and
policy analysts) and endorsed (by inﬂuential people and organizations in
civil society).

Broadening the Scope of What Counts as Giving

SOURCES AND SAMPLE DESCRIPTIONS FOR THE INDICATORS

Current Population Survey
The Current Population Survey is a monthly, nationally
representative sample of noninstitutionalized civilian households
that is jointly sponsored by the Census Bureau and the Bureau of
Labor Statistics. The September supplement asks about gifts to
charitable and religious organizations over $25.

Giving USA
Giving USA: The Annual Report on Philanthropy, the yearbook of
philanthropy since 1955, uses estimates of itemized deductions
from IRS data and adds an estimate of giving from households that
do not itemize. It primarily focuses on contributions to 501(c)(3)
charitable organizations.

US Trust/Indiana University (IU)
The US Trust Study of High Net Worth Philanthropy builds on
Indiana University’s Philanthropy Panel Survey delivered through
the Panel Study of Income Dynamics. Because the Panel Study of
Income Dynamics does not oversample high–net worth
households, the Study of High Net Worth Philanthropy helps ﬁll in
this important segment of the giving population. The sampling
technique has recently been improved for more diverse
representation by gender, race, age, and LGBT status.

Association of Fundraising Professionals (AFP)/Fundraising
Eﬀectiveness Project

MasterCard Center for Inclusive Growth

The Dorothy A. Johnson Center for Philanthropy

Beginning in 2016, the MasterCard Center for Inclusive Growth
started producing its Donation Insights report, which is based on
anonymized, aggregated MasterCard transaction data. The data
reﬂect the behavior of MasterCard credit and debit cardholders
and include both in-person and online transactions.

Researchers are updating the latest national scan, conducted
nearly a decade ago by the Forum of Regional Associations of
Grantmakers, to provide growth statistics on giving circles and
other collective giving practices.

World Bank

The Workplace Giving Alliance researches the Combined Federal
Campaign and publishes its ﬁndings in a series called A Million
Donors Choose. The United Way Worldwide reports annually on the
fundraising of nearly 1,000 of its aﬃliates.

World Bank calculations of remittance outflows are based on data
from the International Monetary Fund Balance of Payments
Statistics database and data releases from central banks, national
statistical agencies, and World Bank country desks.

Engage for Good
First released in 2013, the America’s Charity Checkout Champions
Report provides data from nearly 77 US-based programs that raised
at least $1 million in consumer donations at point of sale.

Good Must Grow
The Conscious Consumer Spending Index is based on a national
opinion poll of 1,021 Americans conducted online in the ﬁrst
quarter of each year.

Pew Research Center
Crowdfunding data are derived from a Pew report on the new
digital economy that draws from the American Trends Panel, a
nationally representative panel of randomly selected adults.

National Philanthropic Trust

the street or at the grocery store? Or money pledged when a friend or

Fundraising Eﬀectiveness Project data are based on gift transaction
data from participating donor software ﬁrms. The data include cash
gifts, pledge payments, recurring gift payments, gifts of marketable
securities, and the gift portion of special event income. Because
the data used for Fundraising Eﬀectiveness Project surveys are
collected through voluntary submissions, they are not
representative of the entire nonproﬁt sector.

relative participates in a charity race? Or money given to political

IRS Statistics of Income (SOI)

campaigns and labor unions? These donations are admittedly more diﬃcult

SOI data are derived from tax returns. These data reliably cover
charitable giving from high-income donors, but coverage becomes
incomplete at the bottom of the income distribution because many
families either do not ﬁle tax returns or do not itemize. About 26
percent of taxpayers chose to itemize in 2015, down from 36
percent in 2005.

The 2016 Charitable Giving Report includes online giving data from
5,210 nonproﬁts representing $2.6 billion in online fundraising.
The data are drawn from giving statistics from the databases of
participating Blackbaud clients.

The dominant approach to quantifying donations—counting only
tax-deductible donations to registered public charities—does not capture
the entire scope of giving. Why not count money given when solicited on

to measure, but as electronic and online giving become more common,
they may be easier to capture in giving estimates.

The Donor-Advised Fund Report is based primarily on the IRS Form
990 reporting of 1,016 public charities that sponsor or manage
donor-advised funds, including independent or commercially
aﬃliated groups, community foundations, and single-issue
charities.

Blackbaud Institute

Workplace Giving Alliance/United Way

Fidelity Charitable
Fidelity Charitable is an independent public charity established in
1991 as the ﬁrst national donor-advised fund. It releases an annual
giving report and has distributed $25 billion in grants to date.
OTHER IMPORTANT FEDERAL DATA SOURCES FOR GIVING TRENDS

Consumer Expenditure Survey
The Consumer Expenditure Survey is conducted by the Bureau of
Labor Statistics and is designed to be representative of the
noninstitutionalized civilian population. It includes questions about
giving alongside other expenditure, income, and demographic
characteristics. Its main limitation for measuring giving is that it
does not oversample higher-income households.

The Survey of Consumer Finances
The Survey of Consumer Finances is a triennial, nationally
representative survey of the ﬁnancial circumstances of US
households. It is generally thought to reliably cover the full income
and wealth distribution outside the wealthiest households. For
charitable donations, it asks only about gifts greater than $500.

