Performing Arts Program Description

To increase arts appreciation and social bonds in the community, these organizations provide either communal or specific performing arts programs in music, theater, and dance.  This program area includes both institutional value and social value.  This program area does not include arts education or visual arts.
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Satisfaction with program services is an outcome that occurs within almost every program area, yet does not necessarily have a sequential placement.  The indicator may be:  Percent of audience (by population type) reporting being very satisfied with their performing arts experience.

Sources Consulted:  Community Foundations, America's Children: Key National Indicators of Well-Being (Annual) (Federal Interagency Forum on Child and Family Statistics), 2000; Audit Commission and Improvement and Development Agency's Library of Local Performance Indicators, 2003; National Endowment for the Arts:  FY 2004 Performance Plan, 200; Gifts of the Muse:  Reframing the Debate about the Benefits of the Arts, 2004, Chicago Community Trust

Increased attendance





Arts program receives external recognition





Increased appreciation for the arts








Increased knowledge 





OUTPUT


Arts programs are produced and promoted





Increased communal meaning/ understanding





 Increased awareness of arts programs and activities





18. Number of community organization partnerships; number of non-ticketed performances offered.





Increased access to diverse audience





6.  Number of free tickets provided.





10-11. Number of subscriptions and renewed subscriptions as a percent of total sales.





1. Number and percent of community aware of performing arts opportunities.





17. Number of outside programs/services offered by arts group.





5. Number and percent of community (by population type) who report that they believe the particular performing art is sensitive to their culture. 





13.  Number and percent of audience (by population type) who report gaining increased knowledge of local culture as a result of attendance/ program.





14-15. Number and percent of audience/community residents (by population type) a) reporting increased appreciation of arts from the programs/ performances b) deciding to pursue additional arts programs after performance. 





9. Percent of facility capacity filled per performance.





2-4.Number and percent of community reporting that performances are too costly, too hard to reach or inaccessible for disabled people.





8. Number and percent of individuals (population type X) attending arts performances at least once per month; Average attendance at events (by type of event).





7. Number and percent of favorable critic reviews/awards given by the media (or peers).





Increased social bonds in community  





12. Percent of subscribers who are donors.





Enriched life experience





Audience satisfaction





16. Number and percent of audience reporting enhanced/enriched attitude, feeling, after arts performance.








