Situational Crime Prevention:
Manipulating offenders’ perceptions & decisions

RISK -- Increase perceived risk
EFFORT -- Increase perceived effort
REWARD -- Decrease perceive gain

EXCUSES — Decrease perceived acceptability
PROVOCATIONS — Decrease inducements

For a complete description with common examples, go to
The Center for Problem-oriented Policing
http://www.popcenter.org/25techniques/

John Eck, Division of Criminal Justice, University of Cincinnati


http://www.popcenter.org/25techniques/

Clarke’s 6 Characteristics of Hot Products

) Concealable — thief can hide it

) Removable — thief can take it
:lAvaiIabIe — there are many of them
DVa uable — it has value

u Enjoyable — its fun

u Disposable — thief can sell it

Original paper at
http://www.homeoffice.qov.uk/rds/prgpdfs/fprs112.pdf

John Eck, Division of Criminal Justice, University of Cincinnati
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